Delivering the ultimate entertainment fix and hosting the biggest 


reality and movie titles, Slice” is the go-to channel for topics women 


can’t get enough of: weddings, money, relationships and more! 


Keasha’s Perfect Dress new se ri es 


K: 
; Keasha Rigsby, renowned Say Yes to the Dress bridal consultant, is continuing on her quest for 


bridal perfection by opening her own exclusive bridal boutique. B p DTH F 


The riveting new series follows diverse pregnant women, from a teenage mom to a wife in 
an extra marital affair, through the adoption process. Ultimately they will make life-changing 
decisions for themselves and their newborn babies. 


Follows a sharp collectibles expert as she helps couples who are divided over what to do with an 
overwhelming collection of memorabilia. Each couple's new cash windfall will help make a dream 
come true. 


Some shoppers love the thrill of finding that perfect dress, beautiful décor item or fabulous piece 
of jewelry. But what happens when the high of the buy becomes an addiction and obsession? 
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A provocative, dramatic and 
controversial new series starring author 
and self-proclaimed former mistress to 
Chef Gordon Ramsay and Lord Jeffrey 
Archer, Sarah Symonds. Each episode 
follows Sarah on her mission to rescue 
a woman caught in the despair of an 
extra marital affair. 


Chronicles the highs and lows of 
four famous ex-wives in L.A. Once 
married to famous rock stars, 

they were kicked to the curb and 
forgotten. Follow the action as 
Athena, Bobbie, Blue and Sharise 
try to reinvent themselves and make 
their way to the top again. 


The Mistress 


DIGITAL INITIATIVES, STATISTICS AND INNOVATIONS 


o 
o 
o 

Hot Sponsorship Opportunities: 


nny 


bethe 
EVER AFTER... 
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new seasons 


The Real Housewives of New Jersey 

The hugely popular edition of the successful Real Housewives franchise returns 
for a season full of sun, fun and loads of drama. The ladies are busy with various 
ventures but still find time to enjoy themselves with trips to the Jersey Shore, 
lavish outdoor parties and even a trip to Northern California. 


Brides of Beverly Hills 


In Beverly Hills, the brides are bolder, brasher, and have the biggest fake 
boobs, which makes finding the right wedding dress a challenge! 

But for bridal shop owner Renee Strauss, it’s all in a day's work as 
she and her staff outfit the most demanding brides for the most 
important day of their lives. 


Million Dollar Listing Los Angeles 

This series follows the lives of L.A.'s hottest, youngest, 

and most aggressive real estate magnates in the making 
as they net a fortune selling multi-million dollar properties in 
the most exclusive neighbourhoods — Hollywood, Malibu and 


Beverly Hills. 


Intervention Canada 

Following the format of the multiple Emmy®-nominated ground- 
breaking U.S. series, this is a powerful and gripping television series 
in which people confront their darkest demons and seek a route to 


redemption. 


Pregnant in Heels 
Rosie Pope has managed to create a thriving business as the owner/ 


desiger of Rosie Pope Maternity, an ultra high-end maternity brand for 
the most sophisticated and urban mothers-to-be. Rosie is a tough-talking, 
straight-shooting coach for the most privileged expecting mothers of 


Manhattan. 


Tabatha Takes Over 
The straight-talking, perfectly coiffed Tabatha Coffey uses her sound 
advice and savvy expertise to help turn around a wide variety of struggling 


businesses, from bakeries to dog hotels. 


Mob Wives 


Viewers get an unfiltered look into the closed-door society of Renee, Karen, 
Carla and Drita, four struggling “allegedly” associated women who have to 
pick up the pieces and carry on while their husbands or fathers do time for 
Mob-related activities. The second season picks up where the first left off — 
with each cast member dealing with major personal life issues. 


Pregnant In Heels 
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hit movies 


Weekends on Slice are on fire with 
Hollywood blockbuster movies! 


Demographic Profile 
% of A18+ AMA, English Canada 
41 53 23 46 46 44 
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More likely to: 
e Make online purchases (114), have a smart phone (154) or e-reader/touchscreen e Really enjoy shopping for clothes (129), purchased fine (150) and costume (163) 
tablet (116) jewellery, feel their confidence is greatly enhanced when they know they look their 


best (128), buy makeup (204), nail care products/polish (191), attend spas (216), 


e Attend a health/well how/exhibition (263), ise ath 135 t 
eno eee i We Mees Owl exnib ne micos) exe cise at home (lea) tata enjoy entertaining (121) and being extravagant (129) 


health/fitness club (147), enjoy yoga/pilates (155) and used daily vitamins/minerals/ 
herbal supplements (116) e Have taken a cruise (159) and used a travel agent to book their entire trip (182) 
outside of Canada. They visit amusement parks (151), zoo/aquariums (127) and 
nightclubs/bars (130) 


Love spending time looking at household decorating ideas (165), made home 
improvements to flooring/carpeting (114), cabinetry (114), and decorating (126) 


e Often reward themselves by having a snack (130) such as chocolate/candy bars 
(127), rice/corn cakes/potato crisps (144), ready-to-serve dips (126), chewy candies 
(121) and buy private label/store brands (114) when food shopping 


Personally enjoy alcohol coolers (147), prepared mixed drinks with liquor (171), wine 
(118) and champagne/sparkling wine (183) 


Buy/lease a vehicle (140) in the past/next year and primarily have their vehicle 
serviced at an auto repair/specialized chain store (126) 


Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 


e Ranks among the top 20 specialty networks against key target groups e The Real Housewives of Vancouver has become the channel's number one series 


e Spring 2012 was Slice’s highest performing season ever of all time! * 


e Experienced an increase in audience in SP12 vs SP11, + 8% for A25-54 & W25- 
54; +10% for W1849 


e Top ranked popular programs include, The Real Housewives of Vancouver, The 
Real Housewives of OC, Four Weddings Canada, Tori & Dean: Home Sweet 
Hollywood and hit Hollywood movies! 


Source: BBM Canada PPM Data (SP12: Jan 2-May 27/2012) / Total Canada A25-54 AMA (000) unless otherwise noted 
*Aug 31/09-May 27/2012 
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